Key Facts

Selby 950 was town-wide celebration commemorating the 950th
anniversary of the magnificent Selby Abbey and the historic stories
of the town. It provided an opportunity to reflect on and celebrate
Selby as a place to visit, through:

❑ Showcasing Selby's history;
❑ Showcasing Selby as a venue; and
❑ Generating civic pride.
The inspiring programme consisted of new and existing community,
arts, cultural and heritage events and discrete projects, linking into
other key community groups and assets celebrating a significant
anniversary.

PILGRIM
8000
people
New work by
artist
Nayan Kulkarni
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ST GERMAIN’s
DAY PARADE
Nearly
1000
participants

Over
200
paraders

Audience
of 2000
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SELBY
TREASURES

Audience
of over
2500

Nearly 600
participants
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SELBY
SINGS

600 parents
& family
members

270
children

10
schools
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HIDDEN
HISTORIES
30 quirky
heritage
stories (so
far!)
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83% of survey respondents
agreed that Selby 950
projected a positive image
of Selby as a good place to
live.

77% of survey respondents
agreed that Selby 950
made them proud to live
in the Selby District.

67% of under 16s participating
in Selby Sings said that
participating in the projects
had made them feel that
Selby was a special place.

More than 75% of adults agree
their experience makes them
more interested in
attending future arts and
cultural events

79.2% of attenders were Selby
District residents
20.8% were visitors

73% of visitors to the District
agree or strongly agree that the
event enhanced their image
of Selby as a visitor
destination

73% of visitors agree or
strongly agree that their
experience means they are
more likely to recommend
Selby as a place to visit

1 in 3 visitors agree that their
experience makes them more
likely to visit Selby for a
short-break or holiday in
the next two years

Audiences – Segmentation profiles
• The three most prominent Audience Spectrum segments represented through Selby 950 were Dormitory Dependables, Trips & Treats
and Facebook Families – 59% of all visitors belong to one of these three groups. These segments are most closely followed by Up Our
Street, Home & Heritage and Commuterland Culturebuffs.
Dormitory Dependables – Medium engagers – 23% of Selby 950 audience
• Most live in suburban or small towns and show a preference for heritage activities alongside popular and
more traditional mainstream arts
• Many are thriving, well off mature couples or busy older families
• Lifestage coupled with more limited access to an extensive cultural offer mean that culture is more an
occasional treat or family or social outing than an integral part of their lifestyle
Trips and Treats – Medium engagers - 23% of Selby 950 audience
• With a strong preference for mainstream arts and popular culture like musicals and familiar drama, mixed
in with days out to museums and heritage sites
• This group are led by their children’s interests and strongly influenced by friends and family
• Enjoy active lives which involve arts and cultural engagement for predominately social and educational
reasons

Facebook Families – Low engagers – 13% of Selby 950 audience
• Younger, cash-strapped group living in suburban and semi-urban areas of high unemployment
• Least likely to think themselves as arty, arts and culture generally play a very small role in the lives
• Often go out as a family: cinema, live music, eating out and pantomime being most popular

A High Quality Cultural Experience
Overall response to Selby 950

❖ Across all of the Selby 950 projects, audience satisfaction was very positive, with an average score of 8.5 out of 10.
❖ 3 in 5 respondents gave a rating of very good for both the whole experience and quality of the event, with a further 1
in 5 giving a rating of good.

❖ In response to the statement that ‘Selby 950 was an enjoyable experience’. More than half of respondents Strongly
agreed and a third agreed.

I thought it was a brilliant experience and
Selby did itself proud. (Audience Survey)

It exceeded expectations and the level of modern art expected in a small
town - it felt like something you would expect to see in an important
European city. (Audience Survey)

Really glad it happened - more similar events that bring the
community together/celebrate the arts please. (Audience
Survey)

Feeling like I was taking part in something special to celebrate
the 950th anniversary. I also got my picture taken and shown
in the Selby Times.” (Participant Survey, Under 16s)

I felt very emotional watching the parade and how it
brought the residents and community groups together.
The work to produce such a spectacular parade, which
was made more special by the obvious enjoyment of
those participating, was very creative, very well planned
in terms of creating the story and clearly enjoyable to
all involved. (Audience Survey)
Very much enjoyed the buzz
generated with such a highprofile event.

We thoroughly enjoyed our experience
with our family in Selby, enjoying the art
at the Pilgrim. We loved the meal in a
local restaurant afterwards, the people
are friendly and welcoming. We will
return to Selby soon. (Audience Survey)

(Audience Survey)
Selby 950 has been a fantastic thing for Selby. It has increased the sense of belonging
to the town. The Illuminations event and the Parade were superb focus events for
the town and people really enjoyed and benefitted from them. It has improved our
links with the town and community, and we are keen to pursue them further.
(Community Partner Survey)

Comments on social media

Look what you
missed and Selby
was on the tele for
ages

It was absolutely
fantastic! So good
to see the town
putting on another
event that’s free for
everyone. Well
done!

Selby nailed
it again
Well done Selby, it was
fantastic, really enjoyed it.

Oh I wish I was there
[from an audience
member listening live
from Australia]

Pleased it brought some
visitors I spoke to from
Lancashire and Barnsley.
Pleased to see the turn
out for support. Didn't
they do well?

Lovely to see
this [Pilgrim] in
Selby, great
photos

It looks like
everyone had a
great time

I saw it on the TV last night!
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And finally: this is Yorkshire. We had beer!
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